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Niche (and Public Domain)  

Research With a Spin 
 

I’m always on the lookout for new, effective ways to research niche markets and 

search for Public Domain content, and you definitely want to add some of these 

sneaky methods to your toolbox of web tools. The first tools I want to introduce to 

you are all connected with Twitter…one of my favorite, new communication tools. 

If you’re not on Twitter, you’re honestly missing out on a great opportunity to 

meet new people, build relationships, drive traffic to your sites, and conduct 

some amazing research on your niche of choice.  

 

First of all, I’ve been experimenting with three different approaches to using 

Twitter for market and Public Domain research. It is amazing how powerful this 

social media site really is…and it’s growing daily. Using Twitter’s site definition, 

“Twitter is a service for friends, family, and co–workers to communicate and stay 

connected through the exchange of quick, frequent answers to one simple 

question: What are you doing?” Of course, it IS fun and important to stay in 

touch with friends, family and colleagues, however…it’s a BIG world out there 

and chances are that there are MANY others who are discussing the same 

interests as you are. The research tools I’m going to share in this section will help 

you do just that…to connect with like-minded people who you don’t know yet to 

learn from and build new relationships around your niche or interest. See the 

value in that? Thought so! It’s powerful! 

 

Summize 

http://www.summize.com  

Summize is a website that tracks ALL the ongoing conversations from Twitter 

and is actually owned by Twitter. What makes it so valuable for research is that 

you can search their archives using your keywords. The results Summize will 



return to you are those that include your keyword up until the time you performed 

the search…even if it was just a minute ago. 

 

Above you’ll see my search results for the keyword “Public Domain” and you’ll 

notice that there are both discussions and links related to the Public 

Domain…very cool! Of course the results pictured above are a fraction of the 

results returned. With Summize, you cannot tell how many results there actually 

are, but I have gone back over 30-days worth of results (many, many pages) and 

there was no end in site.  

 

Summize is a very easy website to use…nothing complicated or difficult. Just 

enter your keyword and click the button…simplicity at its best! However, if you do 

want to explore more specific ways to conduct your searches and research, just 

click on the “Advanced Search” link on the search page. 

 



TweetDeck 

http://www.tweetdeck.com  

TweetDeck is fast becoming my personal choice for interfacing with Twitter 

because of its unique and powerful features that allow you to control the way 

your Twitter data is managed. In addition to allowing you to track your main 

Twitter feed, personal replies and direct responses, TweetDeck also allows you 

to conduct real-time keyword research from the local or global Twitter feeds. 

These results enable you to connect with discussions related to your keyword 

while they are happening. Imagine if there was someone in another part of the 

world who was looking for answers to questions that you can offer…and further 

imagine being able to connect with this person in real-time to offer help, build 

relationships, etc. TweetDeck’s Search function enables you to do that in a way 

very few other tools (if any) can offer. 

The image at left shows a search I 

run on an ongoing basis related to 

the Public Domain (of course). While 

the older entries can be found using 

Summize, the moment anyone using 

Twitter anywhere in the world posts 

a comment about “Public Domain”, 

I’m notified of it. Now that’s my idea 

of real-time niche-related research. I 

am personally using this feature to 

track numbers of keywords related 

to the various niches I’m involved 

with… including discussions on 

Siberian Huskies (for Kola of 

course). It’s worth your while to 

make TweetDeck a regular part of 

your research strategy. 

 



Tweet Beep 

http://www.tweetbeep.com  

Tweet Beep works very similar to TweetDeck’s global search function with one 

big difference…it collects the keyword-related Twitter posts and e-mails them to 

you in digest form, much like Google Alerts, which we’ll be talking about next. 

 

Whenever you go to the Tweet Beep website, you’ll see the Alert set-up window 

as picture above. Simply enter your keyword, choose how often you want it to 

check Twitter, set your other options and enter your Twitter info. That’s it! As 

Tweet Beep begins to search and monitor Twitter based on your keyword, you 



will receive an e-mail notification with the posting information you requested. 

Below is an example of an e-mail based on the keyword “Public Domain.” 

 

Now you might have figured out by now that much of the information you’ll 

receive using Summize, TweetDeck or Tweet Beep is the same…it is. I like using 

all three options however, because the delivery and formatting is different. So I 

hope that you can see the value in each tool. 

 

Google Alerts 

http://www.google.com/alerts 

Google Alerts is much like Tweet Beep (Tweet Beep is based on the Google 

Alerts concept) in that you can set keyword parameters and then have the results 

e-mailed to you on a daily basis. The BIG difference is that Google Alerts is 

scanning the news channels and blogs for up-to-date-postings that are related to 

your keyword! Having access to this information can give you a huge edge in 

your market research because it connects you to information and people that, 

before Google Alerts, you would have never known of. 



Setting up an Alert is 

simple…enter your search terms, 

the type of results you want 

returned, how often and where 

you want the results e-mailed 

to…that’s it! You can create as 

many Alerts as you wish. Again, 

much like Tweet Beep, the 

results you receive by e-mail are 

presented in digest form for easy 

review. Below is a day’s listing for “Public Domain.” Notice that there are links to 

each result for quick access. 



Conclusion 

Emerging tools like the ones I shared in this report are making it easier than ever 

to connect with the information and the audience related to whatever niche(s) 

you’re involved with. Having instant access to this information, along with the 

increased ability to build relationships with your target audience makes using 

each of these tools a no-brainer. Not only will you expand your reach into your 

niche market, but you will also further establish yourself as an expert in your field. 

Do yourself a huge favor and begin using these tools today! And once you get on 

Twitter, make sure you follow me. I’d love to interact with you and get to know 

you better! You’ll find me at http://www.twitter.com/tonylaidig.  



EXPOSED! One of the Most Overlooked, 
Untapped Sources for MASSIVE Amounts of 

FRESH Content on the Planet! 
This SECRET source has been TOTALLY off the radar until NOW! 

 

 

Of the estimated 200,000 magazines, journals and periodicals that were 
published in the United States between the years of 1923 and 1964, only 
around 1,300 ever RENEWED their copyrights on issues of their magazines. 
What that means is this:  

EVERY issue of ANY magazine whose copyright was not renewed  
in the 28th year of first publication is NOW in the Public Domain! 

That amounts to MILLIONS of issues  
from magazines, journals and periodicals  

ALL in the Public Domain! 
 

Learn how to tap into this massive amount of content at: 

www.publicdomainmagazinesecrets.com  



Discover How a Frustrated, 40-Something 
Average Joe ACCIDENTLY Discovered a KEY to 

Making Thousands of Dollars Using a Simple 
"Anyone Can Do It" Product Creation Method 

 

 
Directory Cash Blueprint 

Your Blueprint to over 50 Ways You Can Turn Boring, 
Ordinary Information Into Extraordinary, Best-Selling Products 

In Directory Cash Blueprint, you will learn: 

• 8 Methods for obtaining specialize information for your product 

• 54 different types of lists that you can use to create your cash-pulling profits 

• My secrets to repurposing content over and over again 

• The methods I use to add value to every product I create 

• Actual ideas for products you can begin to create today 

• Case study examples of how I personally use and format list information 

• How to maximize your use of different delivery mediums  

• And Much More! 

 

www.directorycashblueprint.com  



 

 

“You have been the only person that has consistently performed and  
your PD toolbar helps me on my book almost on a daily basis.” 

 
“I love the Public Domain toolbar! Thanks so much!” 

 
“…it’s a great tool, and I’m only just scraping the surface.” 

 
“Got the toolbar. Great Tool!! Thank you!!” 

 
“I purchased your Public Domain Expert Toolbar and WOW. I initially thought I 
was falling for another e-marketing pull-in but was I ever wrong. This toolbar is 

top notch. I can see you put a lot of time and thought into developing this.  
It just boggles my mind to see what you have done.” 

 
“I LOVE THE TOOLBAR.” 

 
“Thanks again for a great tool...if only I had time to  

execute all the ideas that are flowing from this!” 
 

“Very cool tool!” 
 

Get Yours Today! 
http://www.publicdomaintoolbar.com  

 


